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Why attend Eco Expo Asia?
AT ESMEBRRFIGE ?

¢ Forge international partnerships: Meet and build relationships
with key players in government, industry, and sustainability from
around the world, expanding your global business network.

e Launch and test innovations: Debut new technologies,
products, or solutions and gather direct feedback from a diverse,
international audience of potential clients and collaborators.

¢ Gain cutting-edge insights: Stay ahead of the curve by learning
from world-class speakers and thought leaders in conferences and
forums covering the latest trends, challenges, and breakthroughs
in environmental fields.

¢ Participate in high-value business matching: Access structured
business-matching services and networking tools that connect you
directly with stakeholders genuinely interested in purchasing,
investing, or partnering.

¢ Drive meaningful sustainable action: Be part of an environment
where public and private sector collaboration leads to real,
measurable progress for carbon neutrality and sustainable
development.
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Eco Expo Asia is Asia’s leading platform for sustainable

innovation and cross-sector collaboration, gathering industry o BHEARAINRE: BESHKN. ERIERAAR, TEE

pioneers, government leaders, and solution providers from ISR EIR AT S PR (R A RIS,

around the world. As the world accelerates the transition o EBITHRHINE: LM RAEE NITEEMEFNZS0
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Hydrogen Economy (
Forum
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Product presentations and
buyer briefing sessions
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Eco Asia Conference
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Networking session
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Product categories ZE 87

5%® Air quality Circular economy and waste management
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Eco-friendly products Green building technology and services
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Green and smart mobility Water treatment and quality management
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g& Green finance and ESG-related services New energy and energy efficiency



Facts & figures of the 2025 edition
2025F G EHR

340 exhibitors from 13 countries and regions with pavilions and
group participation from Canada, Chinese Mainland, Hong Kong,

Q Korea and Norway '
sk E13EBER R MENI40RER, EREFEMEKR. FEIPH,
HE. BEIRIEARENRE,

B Over 11,000 industry buyers from 118 countries and regions attended
physical and online exhibitions

EES ENSEERRMESEN, 0004 LN S REESENNE L BES

@' More than 300 business meetings conducted online and onsite

& EIT T EE30055E BB MECE

Top visiting countries and regions included Chinese Mainland, Hong
Kong, Malaysia, India, Thailand, USA, Korea, Taiwan, Japan, Australia
EEE%IEI%*BWE PRI, FE. HRMEIE. ENE. FRE.
EE. Ei. (=P EZ‘K /7</)”

Buyer missions from Czech Republic, Hungary, Indonesia, Malaysia, Poland,
Thailand, UAE, Vietnam, etc

REFEREME., ®FF. ENE. HRMAIE. KE. RE. P, BE%F
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Over 30 seminar sessions and workshops
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Exhibitor testimonials 2B E:F:E

“Eco Expo Asia has been a fantastic experience so far.
We've had great conversations, including with a
representative from city maintenance services, our target
market. Eco Expo Asia feels like the perfect launch point for
us in Asia.”

Visitor feedback B 2R5E:E
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solutions and sustainable packaging, both of w
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align with the growing demand in our market. I'v
Mr Joel Bezzaborkin, Sales Manager, Dipperfox (Estonia) identified innovative technologies, such as energy
Dipperfox, #HE&#EE, Joel Bezzaborkinst4 (ZY/EZE) storage from a Canadian company, which could enh

our waste-to-compost solutions. What stands out abo
“We are a listed company specialising in environmental sanitation this fair is its variety and the strong government initiativ
and protection vehicles, with a strategic focus on leveraging Hong driving sustainability in Hong Kong, which contrasts with

Kong as a springboard for global expansion. At this exhibiton we private-led efforts in Dubai.”

engaged with over 35 government representatives from regions [T R KRB B Y AEARR /7 52 K AT 45548 B 2R (L]

including Hong Kong, the UAE, Kazakhstan, Vietnam, Thailand, EITTEEMAEH, MFIEREEHMmEE =S

Malaysia, the Philippines, and others.” 'k BRI T —LalFEN, flil—HRNEXREZE
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Mr Amish Choksey, General Manager, Gree
Mr Fu Qu, Executive Vice President, Infore Environment Technology Eco-Tfl.'c h. FZCO (};!nite d Arab Emiia tes)

Group Co Ltd (Chinese Mainland) GreenGood Eco-Tech. FZCO, ABABHE
BISRERIEBR G BRLE, HITRHER, FFBIEE (FEAY) Amish Choksey %4 (FTBS)



Fair statistics B E s EUE

Visitor breakdown by country / region 553 3K Rl

4% Americas EM ---------- - 2% Middle East 3R

8% Europe B -
+ 2% Australasia & Africa X3 K JEM
13% Asia g5 -------------

28% Hong Kong &#& - 43% Chinese Mainland = E pyith

Nature of business 2 14HE

9% Others Hfth

___J0% Service BR¥S{TR

2% Education and Training (& BiZ3l )
o rCucation and Traning BB mAl . - Buying Cooperative FREESF1L,

Professional Associati 5e - -
rofessional Association E2£17 Buying Office SREEHHERE, Chain Store EATE,

7% Government & Public Utility Charity / Welfare Organisation ¥ / t2F5E#,

BB A RS Department Store & /XF], Distributor 3887,
Consulate and Trade Commission E-tailer #8 L3 &S, Export Agent I,
EEE ) BEESNE Exporter A, Import Agent ACEE,

Government BURTH#E, Statutory Body N & Importer A7, Mail Order Company ES#§/:7),
Trade / Industrial Organisation T E#E#% ," Religious Group SRR, Retailer FER,

/ Service Company ARFSITHE/NE],

! Shopping Mall B4 & Wholesaler #2275

12% Industrial / Manufacturing T2 / 84:5%
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2026 participation fees 2R EH

Standard / Open booth {2 / BIRRXEE (min 9 sqgm S5 K) Default online package 8 L EEEZ#ZOIR
HKD 3,052 &7t/ USD 395 27T (per sqm &FK) HKD 3,000 &7 / USD 420 27T
Premium booth $4&E & (min 9 sqm &/ IFTH) The "ClickZMatch" matching service provides a 12-month
HKD 3,983:%7T/ USD 515 25T (per sqm SF77£) exposure opportunity on hktdc.com Sourging

. L . - w %5 BEERHRBANR TEEERE Y53
Custom-built participation 4§82 R (min 36 sqm &/V'36F %K) (BER2{ER)

HKD 2,772 7%/ USD 359 27T (per sqm S 773K)

Contact details i

Companies from Australia, Canada, Europe (excluding ltaly), Companies from Hong Kong, Macau and ltaly, please contact:
Malaysia, Pakistan and Taiwan, please contact: HE, BFREXFILQG, B

/E‘UTL JJEI%?(‘ BUM  (BRFIBRIN) . BERfasE. EEHE, Hong Kong Trade Development Council

asne, Al ERGEBRER

Messe Frankfurt (HK) Ltd Ms Yuki Cheung / Ms Josie Lam / Ms Crystal Szeto
FHRERE (F8) ARAH sRER/INA / MIES/INE / BIfERE/ N

Ms Dominique Kwan / Ms Mandy Lip Tel E&E: +852 2240 4469 / 2240 4811/ 2240 4010

By \E / TR/ exhibitions@hktdc.org

Tel E&E: +852 2238 9903 / 2238 9951 www.hktdc.com

ecoexpo@hongkong.messefrankfurt.com
www.messefrankfurt.com.hk

www.ecoexpoasia.com Subject to change, as of April 2026 ZHIEIE 202645



